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redkitten.com

timothée génot

Graphic designer

Brussels

2016 > Present
2003 - 2008
Minneapolis
2008 - 2015

Education

Visual
Communication,
ENSAV La Cambre,
Brussels

Languages

French, English, Dutch
(Chinese)

Contact

redkitten@redkitten.com
+32 472 6323 66

Forte

|dentity & logotypes
Websites wireframing
Typography o letterism
Illustration

Publishing

Multilingual &
multicultural content

Experience

Managing projects
from client
to production

Web/app LUX
Printing techniques
Retail space

Art direction
Packaging

Other

Photography

Video reporting

o editing
Scenography

o stagecraft (incl.
scale models & plans)

Painting
Community media
workshops

o rmore




HACK
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Hack Belgium hackathon

AR

vie N\
associlative

francophone d'Anderlecht AsBL

Community umbrella organization

FEST
1vd
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M
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Danse and arts festival

Maurices inMotion active & yoga wear

- !.7.

B RUS ELS

Fashion designer

sk (nost

Camera camera sliders

&K KOJI

Color grading for film editing

Lo _

Boot Barn monograrm

Dale Grahn Color iPad app

#%: CRUMPLEPOP

Final Cut Pro plug-ins & effects

Video editing software

>
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RECOCHET
L— E

NVELOPE

2-way envelopes by Eco Envelopes



mobjlegs

Next generation crutches

Seafood products

PRI’s series Moments of the Movement

Audio-visual post production
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\PYY,/)
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() ‘ : ’ L)

Health drink brand

MUJERES
EMPRENDEDORAS
DEL TIMBINAL

Women entrepreneurs association

Design Guys, agency

PR
ZimmveTA

Veterinary clinic & daycare

Art project

P I mmm Policy Innovators

in Education

Advocacy group

DEé/
\NERELD
MORGEN
/.B@

Online media

\

ROCKzhe
KASBAH

Conference on the Arab Spring, with a twist
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Papents,

Greating cards

Campaign of peace NGO Vredesactie

Sing-along band

S

tilow
|:,tuck””

storytelling

Bedtime stories for grown ups

2F

Wedding branding

EXPOSAEC+S

Online media

Q

M
g
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Book

stads
salons
urbains

Forum on urban issues

HO:10O

Social activation of homeless persons

iIndymedia.be

Online media

QeTb3sICE

Community media training

Mehs
CACTIVISME |

Book & website



KV4A

Theater

KVS theater's bi-monthly paper

HUIS
-RUIL

[ 4

Theater festival ‘House Swapping’

Bilingual theater festival

‘TBAL&EBOX

Parties

CRAFC
CONLD

Café attached to the KVS theater

EUROPEAN

COMMUNITY
FOREST
PLATFORM

Environmental campaign

Homemade cosmetics (stamp)

Lawyers Association

healthy @ healthy
home @ child

Health campaign, Columbia University NYC

Trade union youth organization

Health drink by Amnistad



Hack Belgium

A massive hackathon
gathering thousands
of bright minds to
change Belgium

PITY LITTLE
BELGIUM

WE ARE ALL
THREATENED BY

DISRUPTION

|dentity system, icons,
collateral, merch,
social media, website

in English




FESTIVAL
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Festival de
Marseille

A new visual identity |dentity & branding
for a festival in motion (letterism)
for two two decades Stationery & merch




CULTURE @T conférence |
DUCATION
POUR L'eUROPe
De pemaiN

Peter Sellars

L
cinema THE BUBBLE "“5?
dans le cadre du Cycle Eytan Fox v
écranis] total a 'Alcazar -

5 DO THE RIGHT THING gy
~= Spike Lee -
= v -
KINSHasa KIDS 0’;

Marc-Henri Wajnberg 25

5 IMPEMPE YOMLINGO oy
= Greg Germain _—

=]

Soirde & la

ciré Radieuse
o BEAU FIXe SUR NeW YORK

Stantey Domen ef Gene Kelly

Les actions
dducatives
et culturelles

FLEXN
Reggie (Regg Roc) Gray
& Peter Sellars

uasuent 01
vaina b sus

Pite B eat b dabewanlals

MacBeTH |
Brett Bailey

A e o s 224 sk

— - Le FesTIvaL cwiva
2 & L'aLHamBRa

« Un étre humain sur 122
est aujourd hul une personne gui
a éle forcée de quitter som foyer. »

riTes

ﬂ festivaldemarseille.com
& 04 91 99 02 50

24 Juin
>19
JUuiLLeT
2016
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elLEE
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E iEGE i
i—MARSEILLE |

v marsaifie. fr

Visual, programs,
promotion, collaterals,
merch, web

Festival de
Marseille

XXlIst edition (2016) in French (+English)




Curo
nall 3400k

la cohésion sociale

ADQ¥

la roue

maison des enfants
VA ASBL

Wk

le compas

maison des enfants
VA ASBL

vie N\
assoclative ol

francophone d’Anderlecht AsBL associative

francophone d’Anderlecht AsBL

Vie Associative

Identity system,
LUmbrella organisation stationeray, social
and its affiliates, a media, web

community center and
two children's houses in French
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true film color,
from the people who know it best

works with the app you use

&M@ R ® [

Koji DSLR Koji Log Koji Studio

= ] ppewon

Koji

client 612 Authentic
Media
Identity (lettersim)

Digital color profiles Minisite
captured from analog
film stocks. in English




Trost

client 612 Authentic
Media

A strongidentity for a
rugged camera dolly
slider

|dentity & branding
(letterism)
Website

in English




Bos  Faa  conTacT  ((NAEEE

-IDR FOR GOPRO®

OPTIMIZED FOR PROTUNE

HDR

LEARN MORE

The look of real Bmm and
16mm film stocks - right
inside Final Cut Pro X

LEARN MORE

twitter newsletter

pleeloiChieng

Crumplepop

client 612 Authentic
Media |dentity
Website
Plug-ins and effects for
Final Cut Pro. in English
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e dlel@la]a v aumpiepopcom

LightKit suite 1T ToolKit suite 1
9 5299

ShrinkRay X
SplitScreen X

Lumineux ColorkKit Grain35 HalfLight

CrumplePop Fisheye Fixer Installer

Crumplepop

client 612 Authentic  Producticons
Media Website
Instaler
Plug-ins and effects for
Final Cut Pro. in English




Dale Grahn
Color

client 612 Authentic
Media

An iPad master class
with the legendary
color timer.

User interface
Identity e icon
Minisite

in English




GILET SPORTIF

A CAPUCHE

Sporty Jacket With Hood
€89

commandez la collection exclusive sur
pre-order the exclusive collection at

www.igg. me/at/azira

I v41.7.\

TURBAN
Turban

r.v41.7.\

COLLECTION

|dentity & branding

Azira Online promotion
client Azira photography:
Filip Van Roe

Ethical & multicultural
clothes for free, in English, French &
confident women Dutch




mobjleqs

Designed to be
a better crutch

Mobi Mobinot

npened, Ultra Rocker Feet

Sizing your Mobilegs

CORRECT FIT IS EXTREMELY
IMPORTANT FOR SAFE USE

Even if you've already been fitted, make sure
your saddles and handgrips are set
proper distance, as follows:

atthe

Saddle. Center post under armpit: Pinch
ween arm and torso. Distance
(about two finger widths)

below the armpit, with shoulders relaxed

Handgrip. Place it so your elbow is flexed
about 15 to 30 degrees—enough sa you can
your elbow when you take a step.

Length (top to bottom). The total extended
length should equal the distance from your
armpit to about 6" in front of your shoe

Mobilegs

client Mobi LLC/
Studio Weber

Next generation
crutches.

Conventional crutch use may
result in injuries, such as
damage to the long thoracic
nerve or collapse the wrist
joint and is a common cause
of irritation to the hand and
under arm. Prolonged use
may lead to arterial damage,
What makes potentially requiring
z::’:ftg;:ﬂf:"" remedial surgery.
conventional

crutches well,
not so good.

2 Safety-Saddles

2 Ergonomic
Handgrips

2 Ultra Rocker Feet

ASSISTANCE IS REQUIRED
Do not attempt to adjust your
Mobilegs alone

FIT ADJUSTMENT PROCEDURE

L Stepl

f Adjust handgrip to floor
distance while your elbow is
flexed 15-30 degrees and the
Mobilegs foot is planted on the
floor about 6" inches in front
of your toes

Step 2

Adjust handgrip to saddle

distance by k ur elbow

flexed about 15-30 de s,

adjust saddle to approximately

| | one inch or two fingers short
of the arm pit.

Identity
Collaterals
Manual

in English

for Design Guys




- | The Floating
, Library

" “A repository of artist- Identity ( letterism)
e made publications

afloat on Cedar Lake” in English
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GALLERIES COMPANY  CLIENTS  CONTACT
LATEST NEWS

Gallery updaled
10 naw videos

v

we hire senior aditor 3 -

S Al r -0
> *
Sumi r holidays T it untit - N -
Summat roldny: e of n w " ‘
New website oniina n-{ '
<, _
LATEST WORK h‘_‘_x

I BELIEVE: The Church Of Metscralogy
{documentary)
aditing. SFX + sound

video galiery

Identity
Kilou.be Website
Motion logo
Post production
company in English




Lair ol lel [+]a www.dewereldmorgen.be

Inloggen I IR, S P -
Reg?:"w f w dagelijkse nieuwsbrief

1]
“5ROER|-GDEH community light versie steLin DeWeMo
.Be

zoeken [ef menu =

D e "EU opent deuren voor een

ondermaats gereguleerde en

zwaar vervuilende industrie’

De Europese Commissie neeml een uiterst zwak standpunt in over schaliegas, zeggen 250
organisaties uit 21 Europese landen in een open brief aan de Europese Commissie, die geen hindende
wetgeving voor fracking lijkt e willen doorvoeren

Samenieving <« apinie Actueel

f\/’let dlt Soort Egyplisch Grondwet a Afghaanse

’ pOHtlek gaan we Vluchtelingen a 100 Jaar Groote
racisn‘ie niet Oorlog a4 Crisis En Koopkracht
lwegtgverenl

4 . Y Thema
Y #l , Macht en schaal: het

belang van Eurcpa

= ) -
-4 i
' o 3 » Sed diam nonummy nibh euismod
] === ’ » Incidunt ut laoreet dolore magna
3 A aliguam erat volutpar.
. N 2 .~ » Ut wisi enim ad minim veniam
Belgie |
i

De heisa over het
pensioensparen doorprikt

Er brak een storm van proiest los over het voorstel van
de socialistische vakbond ABVV om de fiscale aftrek
voor het pensioensparen af te schaffen en met de
opbrengst van die maatregel — 700 miljoen euro — het
wettelijk pensioen te versterken. Terecht?

De Wereld
Morgen, 2014

client De Wereld |dentity
Morgen (homemade font)
Website v3
Online news website (respornisive)
fed by journalists &
volunteers. in Dutch




DON'T HATE THE MEDIA ¥ BE THE MEDIA
V777 ]

LACTIVISIVIE Bed

DON'T HATE THE MEDIA XN BE THE MEDIA

Meha

CACTIVISIVIE

Media Activism
Book

client EPO
Publishing
Logotype
Book / manual Book design & layout
about alternative & lllustrations
community media Photography
250+ pages Website design




iIndymedia.be

Iy x L0 et s pieie, bt e

Belgische ziekenhuizen op
zoek naar oliesjeiks

(o) +.a7abbB cccd
e@:ﬂF‘PF'gPPFéFéh

hi7i jijRlInmopaq
rsnstbtbuvvawxyz

Identity
(homemade types)
Indymedia.be Websites v3 & v4
Apparel & collaterals
Interactive online Book layout
media o more




etBasic wil meer mensen
ctief betrekken
ij het maken wvan (multi)media

-X

GetBasic wil middelen
in handen geven \
R TR S

Get Basic Identity

(homemade types)
Non-profit media Promotional poster/
education folder
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PIE Network

client Policy
in Education
Network

National coalition of
education advocacy
organizations working
to improve K-12.

Y 39 nonprofit, civic-led
organizations based in
25 states and the
District of Columbia are
members of the PIE
Network

T figh Ui Blascbng o €
o Pasannatrns Lasming ind &
Improving the Euctiveness of Our
Tanckars Wil Help Studant
Acsivemant

leresating 1 Gus Childen A P o
Cupand Access to Prasshanl ned Chid
Cam

The 291213 $aate of Educationin.
Tommamenn fiumrs

|dentity
Website
Collaterals
Keports

in English

for Design Guys




Marazul Identity

client AQuamar

in Spanish & English
Certified Alaskan
pollock imitation crab. for UNO Branding




While Westerners see two figures in
the logotype, Asians see an iteration
of ‘E&’ the Double Happiness
character, symbol of matrimony

Wedding system

Vietnamese &
European

Wedding invitations
Logotype & Patterns

in English, Vietnamese
o French




gelect Tony"
Lama Boots

Boot Barn

client Boot Barn

Brand update, gift
package & website for
western wear retail.

. For 3 days only
Start shopping now

men & ladies .
denims
from $20

Monogram
Pattern
Website refresh

in English

for Design Guys
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bt

A Dog of
Flanders

A Nooit
Gezien Kijk Op
Vlaanderen

client Lannoo Book
Publishing Folder
Poster
Book ( & exhibition)
270 pages in Dutch
200+ documents (+English & Japanese)
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a Dog of Flanders
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KVS

client Royal Flemish
Theather

In 2004 | was
commissioned to
create the new identity
for this proeminent,
century old Belgian
theater. For the next

4 years | designed

just about everything
needed by a theater.

|dentity

Posters o flyers

Art direction
Publications

Signage

Collaterals

Apparels

Associated campaigns
@ more
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de keuken

13 spen

13 cuisine e
est suverteq.:2 .

1EN
» TR
2 g+ KLEIHE KARRT / PETITE RESTAURATION

(00K NA 14,30 / AUSSI APRES 14.30)
SOER, BROODIES, SLAATIES / $OUPE,
SANDWICHS, SALADES

BIEREN / NIERES

.IJI: WARNE DRANEEN
/ BUISSONS CHAUDES

Café Congo

client KVS
Logotype (homemade
Café attached to types)
the KVS. The wooden |dentity
pattern replicates the Menu
one of the chairs Collaterals & ads
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KVS THEATRE NATIONAL

\\\ms

¥
)

I 1 e an /
— "”‘.‘-F"::) .u '. J‘ THEATRE
VUTRY 1 _ AL TR NATIONAL

INFO + TICKETS : D2 210 11 12/ WWW.KVS.BE

SEPT. 16+17DE GERUCHTEN 17+1BLES AMANTES 17»200NOMATOPEE 18+13ALTIJD PRIJS
19POP? 20JONG TALENT / JEUNE TALENT 20LES MONOLOGUES VOILES 21DEBAT
22+23SPIEGEL 22+23RARI NANTES 23+24WE SAVE NO LIVES 24LE DIABLE ABANDONNE
25GENESE N°2 25+26LE 20 NOVEMBRE 26+27WE PEOPLE 27BALOJI + BAL IN DE BOX

Toernee General Letterism
Booklets
client KVS & Théatre  Posters
National Ads
Apparel
Bilingual theater
festival, 2006 & 2008 in Dutch & French
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KVS EXPRESS

Bi-monthly paper &
season programs
2004-2008, 23 issues;
circulation: 100,000+

 MISSIE OF MYSTIEK ?
'MISSION OU MYSTIQUE ?

T Design
= r*@’ : Layout
W e il - Photograpy

GEEM P I'll.“'ltl
N HBJEII PPIR{,EKEHY

I(VA"” I(VA OPRESS I(V.-'l“lJ

| em— S e e — e w—

slad blad
meeting
pomts 5

OLITICIENS
S MON PARLEMENWT!

in Dutch, French &
English
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PETE
HERBERT Y%

JAH ZULU . DJ RAKESH
TLP . DJ KOENTJE

T“EGLIMMERS
(B8

e E DISKO DRUNKARDS

[LJGEOF

nsBRAM.V

T8 B= T 08 28 s PTHRTIREH
J.'HI'I' ¥ |:| ru.h 447 ]
- 5

Do0R oI R A K

FRESH 4T4_|_BUN LERD

“T HOF VAN COMMERCE / TLTRASONIC T

SOAPSTARTER

DERTH DA SN, JRRRaD

BLACKJACK COSY mozzy

BORAT & LLUKAS MOOKS _ TLP _ BLACK FRANK

TICKETS & INFO — 02 2101112 — WWW,KEVS.BE

DR. DRE | JORIS | RAKESH | f¥42kthes

INFO + TICKETS RIS ANE B VL M ] L ARDUIN 9 1000 BRUXXEL WFDSTICRETS BE 18 1 18 E:i'ljl."uxxl:'u.lu’wru LE 7

} INFD 4 TIGKETS ARDUINKAAI 0n B .

02 210 11 12 AUX P ERAES 32 21011 12 O KVA s

WWW KVS. BE Km DE TAILLE WV K VS BE Km DE TAILLE ® "d

e e L ————— [E————— L e e e m ae e e El BB ESESESSS T
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ULTRRSOMIE ¥
E SORFETONE

Bnngn u" Rap

' ;

{LONDON) MAMGLED | ESKIMO [ NOID § DISKIMO / NUPHONIC | U-5TAR

SIR RAY MANG

WE PLAY HOUSE RECORDINGS
BLACKJACK

RED D & TLP
LADY LINN -
EROTHERS

DI BUZZ

LES MADEMOISELLES DE GAND

’IZI.IFFVEEE%"::.*
+ RUSS II]NES

TLP tiftee s nI E“EUN“TSF“M
THE ‘NTGHTREDERS?? %

Ball in the Box

client KVS

Concerts o parties
organized by the KVS

INFO s TIEKETS ARDUINKAA1 D 1000 BAUXXEL INFO § TIGKETS ARDUINKEAI 9 1000 ERUXXEL Season 2004-2005
w\'ra,n K‘.I'S BIE K m‘ [IIJI h‘l’l?.llq.'. Eﬂnl I,!;\,PEEI,?J‘\Q,'QB.IE Km %IEE;.'L;.TLT':EEHES
: = : = e e i e

& 2007-2008
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BAL IN 27.10.2007
DE DOX zuLu nation

DJ ALI SHRHEED MUHAMMAD oJesr™

GREG NICE &% KURIOUS
DJ THANKSGIVING BROWM &&cors: ™

BELGIAN HIP-HOP SCENE FEATURING

TLP  BLRACHK JACHK
JAH ZULU BLACK FRANK

INFO + TICKETS ARDUINKAAIT 1000 BRUXXEL

022101112 a \'VP RRES
WWW.KVS.BE K m E TAILLE 7

[ e — -

@ [ === > € o N T = ¥

LATERDAG/SAMEDI_24/03/2005

SURPRISE

DIRKESKING ,
ACT 1ive

Eskinsrecordings

RAKESH

Charlatan _ Svitels _ kvs

REGIDRULES  'BABELINA

audiopelis _ Fuound

JAH ZULU

pole pole _ cold sveat

DAVIDOF e 2oye,

city queens :

ERATIS/GRATHIT
: NAFAPRES 01:00

savannastation .

INFO + TICKETS ARDUINKAAI'7 1000 BRUXXEL
022101112 Q. AUX PIERRES
WWW.KVS.BE Km DE TAILLE 7
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MIZNA.ORG HEIGHTS THEATER
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ARAB FILM FESTIVAL MARCH 1317, 2013
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MIZNA.ORG/ARABFILMFEST
# ARAB FILMFEST

CO-FRESENTED BY THE FILM SOCIETY OF HINNEAPOLIS ST. PAUL

MIZNA Q4 fO PRESENTS
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THE 11th TWIN CITIES ARAB FILM FESTIVAL
SEPT. 29 » OCT. 2 2016 (el phallglapme
ST. ANTHONY MAIN THEATRE, MINNEAPOLIS
MIZNA.ORG/ARABFILMFEST #ARABFILMFEST
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Twin Cities Arab
Film Festival

client: Mizna

Letterism, posters,
programs, collaterals
o web

in English (+Arabic)
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Qué Rica Vida

client General Mills

Visual brand refreshment for media
aimed at Latino mom audience.

QRV Brand 5
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PATTERNS

Publication & website style
Style Guide, incl. identity, branding,
illustrations, patterns

in Spanish

for UNO Branding
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Lunar / Chinese
New Year Cards

client redkitten

lllustrations &
custom types design
celebrating the
Chinese/lunar New
Year.
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My Virgencita

client UNO Branding

Set of 12 greeting
cards, based on the
folk figure Our Lady of
Guadalupe. Each card
addresses an occasion,
some of them specific
to Latin American
cultures.

for UNO Branding




- NOUVEAU LIEU +
Place Du Nouveau

Macché Auk Grains
BRUHELLES

- NIEUWE LOCATIE -
Nievwe

Graanmackt
BRUSSEL

CEUR QUI MARCHEN T DEBOUT

B MAHALA RAT BANDA

ARABANDA

LO"JO

THE MAGICAL FLYING THUNDERBIRDS
02 552 03 62

www.fqtbbruxelles:be
wwwiabvvbeussel.be

Brussels FGTB
o youth branch

Logotype
client Brussels FGTB  Apparel
Trade LUnion Posters & flyers
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Guava, Mango,
Pear & Peach

Nectar
client Veryfine Packaging
Packaging for flavors in Spanish & English

specially designed for
the Latino market. for UNO Branding
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Hibd L Lo n

1 &e Chia 1%
L Jamalestimds N

Ny

METNIST
W50/

33 FL OZ (975 mL)

Amnistad

o EnerChia Identity (letterism)
client Amnistad

in Spanish & English

Chia seeds, hibiscus e
lime health drink. for UNO Branding
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TITANIUM

Titamium Ketrate Ceating
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CENTURY |

DRILL & TOOL

KaTIML

Packaging
architecture

client Century

Drill & Tool

Packaging architecture
to be applied in-house
for hundreds of SKLs.

Packaging
|dentity
Brand guide

in English, French &
Spanish

for UNO Branding




CLIENTS

as redkitten

Azira

CrumplePop / Trost /
621 Authentic Media

DeWereldMorgen.be
Disturb.be

EPO publishing
FERN

Festival de Marseille
FGTB

G3IW-M3M

GetBasic vzw.

Hack Belgium

Hobo

Indymedia.be

Intal

Kilou post production

NVS (Royal Flemish
Theather)

Lannoo Publishing

Mizna Arab Film
Festival

Right 2 Write
StadSalonsUrbains
Thédtre National
Vredesactie

Vie Associative
Francophone
d'Anderlecht

& [more

at Design Guys

M

Columbia Center
for Children’s
Environmental Health

Boot Barn
Eames Office
Eco Envelopes
Macy’s
Maurices
Mobilegs

Park Nicollet

Public Kadio
International (PRI)

Target

at UNO Branding

Amnistad
AqQuamar
Century Drills
General Mills
Fingerhut
Jostens
Quaker
sunny Delight
VeryFine

o rmore

at Latitude

Adidas
Latitude
Nike




Thank you

Merci

redkitten@redkitten.com
+32 472 63 23 66
www.redkitten.com



